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The Jacksonville Transportation Authority
(JTA) celebrated diversity in 2017 with
“Take a Selfie,” an innovative social media
campaign that everyone could participate
in. The target audience was customers,
the community at-large, and internal and
external stakeholders.

The situation that led to the creation of the
campaign was the JTA's desire to put a fresh
focus on Black History Month that would
appeal to, engage and educate a diverse
audience. With today’s emphasis on social
media, the “Take a Selfie” campaign was
the perfect way to enhance social media
engagement on JTA platforms that include
Facebook, Twitter and the jtafla.com website.
By encouraging the target audience to strike
a pose and take a selfie with prominent
African-Americans and other leaders from
diverse backgrounds who contributed to our
great nation, the campaign was one that
everyone could embrace and appreciate.

The strategy was to create a social media
campaign and weekly contest that would
encourage ridership and increase the social
media engagement of current and potential
riders. The contest asked customers to find
select stops featured for the week on social
media, and take a selfie with the prominent
figure featured in a poster. After posting their
picture on #JTADiversity, they could come
to JTA administrative offices to claim a prize
pack.

Category 2

The results were great. The campaign
reached approximately 15,000 people

with 120 customers posted selfies to
#JTADiversity. The campaign and posters of
prominent figures were so well-received by
the community that the JTA had lots of calls
from people requesting the posters.

The JTA “Take a Selfie” campaign should
win an AdWheel Award because it took
diversity, a subject matter that some
people find difficult to fully appreciate,
and made it something that helped the
community move forward in a positive
tone of togetherness. The willingness to
want to learn about and show appreciation
for prominent leaders from all cultural
and ethnic backgrounds was a symbol of
Jacksonville’s unity. The campaign also
increased social media engagement and
received lots of positive press.
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Jacksonville native,
Robert Lee "Bullet
Bob" Hayes was an
Olympic sprinter
turned American
football wide receiver
in the National
Football League for
the Dallas Cowboys.
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Garrett Morgan was
an African American
inventor and community
leader. One of Morgan's
notable inventions was
the traffic signal light.
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